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Going beyond an economic relationship
The conviction – that preserving a multilateral world order is critical – shapes Germany’s ties with Singapore and Asean. The EU-Singapore FTA to be
signed later this month is a key milestone, and is an important step towards EU’s eventual goal of a trade deal with Asean as a whole. BY TEH SHI NING

A

S the Berlin Wall
began
to
crumble in 1989,
Ulrich Sante,
now Germany’s
ambassador to
Singapore, remembers being
glued to the television’s live footage.
He had just joined the Foreign Office and was studying French in Belgium, but soon decided to fly back to
Berlin to join the thousands gathered
at the Brandenburg Gate in anticipation of its historic opening.
After the Berlin Wall fell, 40 years
of German partition formally came to
an end on Oct 3, 1990 – a date now celebrated annually as The Day of German Unity.
Dr Sante knows personally the joy
of reunification – his mother’s family
was from Eastern Germany. But with
this year’s Day of German Unity, his
thoughts are also on the meaning it
holds for wider Europe.
“Barely 30 years later, Europe
seems to be forgetting what our history was. We have built up a system
with international institutions that
safeguard this multilateral system
based on democracy, the rule of law,
on respect for the sovereignty of nations, on the peaceful resolution of
conflict.
“But we now seem to be engaging
in a debate that says: let’s move history on to a multi-polar world, where
not everybody has the same rights
but where the stronger tells the
weaker where history should head.
This is a model that we as Germany
are not willing to subscribe to,” Dr
Sante tells The Business Times.
To truly harvest the fruit sown by
the unification process – a “more
peaceful, more secure and more prosperous world” – Dr Sante is convinced
of the need to “keep the multilateral
world as we have built it up in trust
over so many years, modernising it

where necessary, but by consensus
and not against the will of anybody”.
With Britain’s vote to exit the
European Union (EU) and rising Euroscepticism, Dr Sante acknowledges
that the EU’s situation “may look a
little dire”.
“But I am convinced that if we remind ourselves of the fact that the EU
was not created to be an economic
world power, but that it is first and
foremost a peace project, then I think
we will come to reason again. And, I
think that we will overcome the challenges that we have, and that we will
have a big chance to become a very
strong and attractive continent
again.”
That conviction – that preserving a
multilateral world order is critical –
shapes Germany’s ties with Singapore
and Asean too.
Business linkages between the EU
and Asia are strong. “There are dramatic shifts taking place in Asia. Economically, this is one of the most active regions in the world, and we are
obviously very, very interested in taking part in its economic development,” Dr Sante says.
But Germany hopes for more than
an economic relationship. “At a time
when pressure on the cohesion of the
European Union and Asean is high,
we believe that our relationship has
to grow to become much more than
simply an economic relationship. We
believe it is time … for a strategic relationship between the EU and Asean.
“We seek to create an alliance of nations with like-minded countries in
this region that continues to believe
in multilateralism as the basis of the
development of their countries, their
region, the global order, and the basic
architecture that we need to safeguard peace and prosperity,” he adds.
Such things do not happen
overnight but Dr Sante believes that
Asean and Singapore, as the current
chair of Asean, are moving towards
that goal too.

German Ambassador to Singapore Ulrich Sante and Singapore's Minister
for Foreign Affairs Vivian Balakrishnan at the official opening of the
German European School Singapore on Sept 13.
One key milestone would be the
EU-Singapore free trade agreement
(FTA) which is to be signed on the sidelines of the Asia-Europe Meeting summit in Brussels on Oct 19. The trade
deal will create fresh business opportunities between Singapore and the
European Union, and its member
states including Germany.
“But the EU-Singapore FTA is more
than a simple bilateral free trade
agreement. For one, it forms part of a
larger momentum of FTAs currently
being negotiated and signed around
the globe. Second, contributing to
that momentum, it is also a strong
message of support for multilateralism and against protectionism and a
‘me first’ attitude,” says Dr Sante.
He sees it as an important step towards EU’s eventual goal of a trade
deal with Asean as a whole. “It is also a
benchmark for other trade deals EU is
negotiating with Asean member
states.”
Meanwhile, Germany and Singapore already enjoy a strong, balanced
economic relationship.

Bilateral trade grew 8.3 per cent
from 2016 to reach S$21.6 billion in
2017. Germany was Singapore’s
largest trading partner in the EU;
Singapore was Germany’s largest trading partner in Asean.
“We consider Singapore to be one
of the most promising places in
Asean, in Asia, to engage in research
and development, in new technologies,” says Dr Sante.
There are now 1,700 German companies in Singapore, up from 1,600 a
year ago. Dr Sante expects this number to rise further.
“I see how Singapore would like to
strengthen its own Mittelstand and
how it would like to engage more
within the region, within Asean. Both
are attractive elements to German
businesses,” he says.
Singapore’s wish for more of Germany’s Mittelstand companies to
come here is understandable, he said,
given the reputation these resilient
family-owned firms have of achieving
a global lead in niche technologies, including advanced Industry 4.0 techno-

logies that Singapore is now pushing
local manufacturers to adopt.
But Singapore is attractive to the
Mittelstand too, thanks to its role as a
business, R&D and technology hub in
Asean.
“Singapore is, for the moment at
least, the most attractive place in
Asean for German businesses, as it offers the most interesting set of instruments that one needs in order to develop a business,” said Dr Sante. Education, infrastructure and financial
support for startups are some of key
elements that are present here in a
density not found elsewhere in the region, he adds.
“One big ‘but’ is: if more companies – not just from Germany, elsewhere too – are coming to Singapore,
they will need qualified workers. Qualified in the sense of not least being
able to also take up management positions. So, having more businesses
come to Singapore will definitely augment the demand for a highly qualified workforce, including people
speaking German.”
This is being addressed in part by
Singaporean-German cooperation in
vocational training. Mittelstand companies with operations have backed
the “Poly goes UAS” programme,
which sponsors Singapore’s polytechnic students to obtain a degree at one
of Germany’s universities of applied
sciences, while gaining work experience at sponsor companies.
Indeed,
beyond
government-to-government and business-to-business links, Dr Sante sees
an
increasing
need
for
“people-to-people relations” – the exchange of language, culture, values
and beliefs.

The globalised world of today requires more. “So, we don’t only need
tourism, which brings people to a
place for a limited amount of time,
but more people-to-people contacts
that are sustainable over time, such
as a sound student exchange (programme),” he says.
A recent example of cultural exchange is the Beethoven im Garten
concert, where Wong Kah Chun, the
Singaporean chief conductor of the
Nuremburg Symphony Orchestra,
and five of its key members performed with students of the Yong
Siew Toh Conservatory. “It’s a strong
cultural message about building
bridges between Germany and Singapore, between the EU and Asean,”
says Dr Sante.
Last month, the German European
School Singapore (GESS) – the largest
German school in Asia with
1,600-1,700 students of 60 nationalities – officially opened its new S$135
million campus. To give back to the
local community, GESS has offered
the use of facilities such as its
Olympic-sized swimming pool, football field, cooking laboratory and
400-seat auditorium to community
groups that write in with their requests.
These are some ways in which Germany-Singapore relations are moving
beyond formal government and business ties into ones that connect
people, including the estimated 8,000
German citizens living in Singapore.
“If apart from that, people don’t
get together, when they don’t share
their views on what values they believe should drive their societies and
how, the rest of the relationship may
not be sustainable,” says Dr Sante.
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SGC paving the way for
S’pore, German companies
Smart cities and high-end manufacturing are two areas of opportunity for German businesses.
BY TEH SHI NING

T

HE immense,
yet-to-be realised
economic potential of South-east
Asia’s markets
presents German
companies with
numerous opportunities, and Singapore is well-positioned to serve as a hub for the swelling tide of German investment that’s
heading into the region.
So says Singaporean-German
Chamber of Commerce and Industry
(SGC) president Claus Trenner: “Singapore and the Asean countries provide
one of the best opportunities for companies to develop further in the most
interesting economic trends that
every business is concerned with
today – Industry 4.0, startups, Internet of Things (IoT), all driven by digitalisation.”
In particular, the development of
smart cities and high-end manufacturing are two areas in which Dr Trenner
sees major opportunities for German
businesses. “German companies have
cooperated with many local entities
to implement new processes in relation to smart city development and
high-end manufacturing,” he says.
When the SGC was first established in 2004, foreign direct investment from Germany into Singapore
stood at S$7.28 billion. By the end of
2016 (the most recent statistic made
public), FDI from Germany had more
than doubled to S$17.7 billion.
Over the years, the number of German companies in Singapore has
climbed steadily. Some 1,700 have
set up shop here to date, 6 per cent up
from about 1,600 just a year ago.
Many is not too many, though.
“There are still many good opportunities for the small and medium-sized enterprises of Germany –

known as Mittelstand – to break into
the Asean region,” says Dr Trenner.
The backbone of Germany’s industrial sector, the Mittelstand are known
for being family-run, highly specialised companies, many of whom have
grown into world-class leaders in
their respective industries.
And Singapore’s current focus on
the digital economy, as the chairman
of Asean, should give German SMEs
an added incentive to look to Singapore as a potential base. Dr Trenner
sees this as a “further platform for
growth for SMEs”.
“They will be able to access distant
markets at a relatively low cost and be
able to work in collaboration with
partners from other parts of the
world,” says Dr Trenner.
Singapore may be small, with limited resources and a small population. But, no other Asean city is as “developed, technologically advanced,
legally and financially sound, and focused on the smart city movement as
much as Singapore is,” he says.
That is why Singapore is often still
the first choice for multinational corporations looking to establish

headquarters in the Asia-Pacific region, says Dr Trenner. And its “wide
array of competitive advantages”
ought to “enable it to remain as and
further develop in the future as the
best entry point for European companies heading into the Asean market”.
Yet, for German companies, expanding into Singapore and then
Asean is not without challenges too.
“One major challenge for German
companies in the manufacturing sector is certainly the rise of non-tariff
measures and non-tariff barriers to
trade that are impeding trade in
Asean,” says Dr Trenner. Such barriers range from customs delays to burdensome third-party testing requirements.
German companies interviewed
for SGC’s recent Singapore-Asean Business Climate Survey also expressed
concern about the standard of technical education here, rating insufficient qualified labour and labour
costs as two major business risks for
them. This was despite their generally positive take on the business outlook in Singapore – many are looking

“Singapore and the Asean countries provide
one of the best opportunities for companies to
develop further in the most interesting
economic trends that every business is
concerned with today – Industry 4.0,
startups, Internet of Things, all driven
by digitalisation.”
Singaporean-German Chamber of Commerce and Industry (SGC) president
Claus Trennerrenner

to raise investments and hire more
workers here.
Helping member companies to address such concerns and to voice
their challenges to relevant authorities makes up a key part of the chamber’s advocacy work, says Dr Trenner.
So, SGC has expressed its concern
over the rise of barriers to trade by
contributing its expertise to Singapore’s Committee on the Future Economy and other discussion, as well as
by publishing its own position papers.
In addition, SGC also organises
events such as a trade policy analysis
seminar – in anticipation of the upcoming EU-Singapore free trade agreement. Recently, SGC also hired a trade
policy specialist to advise companies
on how best to benefit from complex
free trade agreements such as the
Trans-Pacific Partnership and the Regional Economic Comprehensive Partnership.
As for concerns over Singapore’s
lack of qualified, technical talent, Dr
Trenner says, “The future does not
look all that unwelcoming, with tertiary institutions continuously revamping their curriculum to cater to
industry needs.”
In this area then, the chamber has
focused on advocating for continuous professional training. It recently
signed a memorandum of understanding with Nanyang Polytechnic to
produce training programmes and
joint applied research solutions for
workplace and competency-based
training and learning.
“Germany has a long-standing tradition in the areas of train-thetrainer as well as on-the-job training,
both of which are covered in this MOU
with Nanyang Polytechnic, with the
strong partnering support of the
Chamber of Industry and Commerce

Singapore’s current focus on the digital economy, as the chairman of
Asean, should give German SMEs an added incentive to look to Singapore
as a potential base, says Dr Trenner.
for Munich and Upper Bavaria,” says
Dr Trenner.
But it is not only German companies that SGC serves – it is keen to offer
its services to Singaporean companies that are interested in Germany
too. “The chamber’s mission is to be
the first point of contact in Singapore
for German companies entering Singapore, and for Singaporean companies
planning to set foot in Germany and
Europe,” says Dr Trenner.
Over the years, SGC has established a thorough understanding of
Singapore and its markets, and built

up business connections with member companies, partners and government agencies.
“The SGC works very closely with
our Singaporean partners. From research on market entry for German
companies, to organising networking
events to discuss upcoming trends
and developments, SGC’s close cooperation with its Singaporean counterparts has enabled us to gather the
experience and ability to advise German and Singaporean companies on a
wide range of investment and market
opportunities,” says Dr Trenner.
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Singapore a hub and bridge to the region
Interest from German Mittelstand companies is certainly not one-way, Singapore’s SMEs are venturing to Germany too. BY TEH SHI NING

I

N 1840, Behn, Meyer & Co
became what was likely the
first German firm to be established here. Trading in
tropical produce such as
coconut oil, pepper, camphor and rattan, it later
branched out into shipping
and insurance.
Today, 178 years on, it is still in
Singapore as the Behn Meyer Group
and has been joined by numerous
other German firms. But the surge in
German business interest in Singapore was a more recent phenomenon
– the number of German companies
here more than tripled over the last
decade.
Now 1,700-strong, the contingent
of German firms here ranges in size
from large multinationals like
Siemens, which has been here since
1908, to the fledgling startups that
have just arrived under the new German Accelerator.
They hail from a wide range of industries too. Manufacturing and financial and insurance services made up
more than half of the total S$17.7 billion in German foreign direct investment (FDI) here at the end of 2016 –
latest available data from the Department of Statistics shows. Investments
in Singapore’s wholesale and retail
trade, and professional, scientific,
technical administrative and support
services sectors made up another 35
per cent of German FDI here.

WHY SINGAPORE
“Today, Singapore is an important
strategic location for German companies as it provides an ideal environment to implement and advance the
Industry 4.0 concept in production, logistics, plants and workshops,” says
Lim Kok Kiang, assistant managing
director of Singapore’s Economic Development Board (EDB).
Many German companies that
have settled in Singapore use it as a
base to enter the Asian market, he
adds. This is no surprise, given Southeast Asia’s population of 600 million

people and a consumer market that,
by Nielsen’s estimates, could grow to
US$2 trillion by 2030.
“This growth is expected to spur
opportunities in consumer products,
infrastructure, mobility, energy,
healthcare and food. Digital transformation is accelerating the way
global multinational companies are rethinking their supply chain and production strategies. In this regard,
Singapore can be a hub to access opportunities in the region,” says Mr
Lim.
These are trends that Jens Rübbert, managing director and regional
head Asia/Pacific at Landesbank
Baden-Württemberg (LBBW), has noticed among newer German entrants
to the Singapore market too.
LBBW’s Singapore branch – set up
23 years ago – serves the financial
and banking needs of a mix of small
and medium-sized companies from
Germany’s Mittelstand, alongside
MNCs and financial institutions. “Our
newer clients are particularly interested in Singapore as a regional hub
for trade, R&D, technological innovations and, of course, for finance,” says
Mr Rübbert.
In fact, LBBW itself this year designated Singapore as its regional hub to
manage its other Asian locations – a
branch in Seoul and representative offices in Hanoi, Beijing, Shanghai,
Mumbai and Tashkent. LBBW also operates the German Centre in Singapore, which houses close to 150 German, Austrian, Swiss and other
European companies. Since its opening in 1995, the centre has supported
over 500 companies in their regional
business activities.
EDB’s Mr Lim believes that Singapore’s efforts to deepen and
strengthen its manufacturing ecosystem have generated demand for Industry 4.0 solutions, making it a suitable partner and location for German
leaders in Industry 4.0 technologies
that are looking to expand in this region.
As Germany’s Global Mittelstand

“One clear trend we
are noticing is the
increased number of
medium-sized
companies, in
particular out of the
IT sector, coming to
Singapore.”
LBBW’s Jens Rübbert

highly qualified people. The new
tightened hiring guidelines in Singapore in order to consider locals fairly
for higher-quality jobs make it more
difficult for foreign companies to find
the right skills,” he says.
But this is also why Mann+Hummel is a strong backer of the
Poly-goes-UAS initiative, under which
polytechnic students win full scholarships to pursue a degree at a university of applied sciences in Germany,
while working at the sponsor Mittelstand company.
Since its launch in 2014, 50 polytechnic graduates have gone through
the programme, and the number of
Mittelstand companies participating
has risen from four to 11. This reflects their growing interest and commitment to deepen their roots in
Singapore, Mr Lim says.

WHY GERMANY
Champions (GMC) – the larger, globally active Mittelstand companies
known for carving out for themselves
a highly-specialised niche in which
they dominate globally – pivoted to
Asia in recent years, Singapore has
been firmly on their radar.
Mann+Hummel, which first invested in Singapore with the water filtration company Ultra-Flo in 2013, has
since grown its presence with an Internet of Things lab to offer smart filtration as a service and roll out new business models – either on its own or in
collaboration with startups.
“We appreciate Singapore as a business location. The global city is an
ideal bridge to the Asean countries
and China, mainly because of its legal
and financial security, its beneficial
and trusted economic and political
links with the Asian world, its digital
assets and its skilled personnel,” says
Thomas Fischer, chairman of Mann +
Hummel’s supervisory board.
Pepperl+Fuchs is another GMC
and a global manufacturer of industrial sensors that opened its Global
Distribution Centre – the company’s

largest single investment ever – here
in Singapore. The centre has an intelligent warehouse management software system, an automated storage
and retrieval system, and manufacturing lines deploying Industry 4.0 technologies, to allow it to distribute Pepperl+Fuchs’ 15,000 products worldwide efficiently and cost-effectively.
Developments in the key manufacturing pillar are generating demand
for related services too.
LBBW’s Mr Rübbert says more and
more companies from the services
sector are now interested in Singapore as a hub. “One clear trend we are
noticing is the increased number of
medium-sized companies, in particular out of the IT sector, coming to
Singapore,” he says.
Life in Singapore is not without
challenges for the German Mittelstand. Competition in Asia and globally, in the fields of artificial intelligence, additive manufacturing and
prototyping, is intense, says Mr Fischer.
“And, we are also in a war for talent, because of a strong demand for

Interest from German Mittelstand
companies is certainly not one-way,
Singapore’s SMEs are venturing to Germany too. Direct investment from
Singapore to Germany stood at
S$1.35 billion as at the end of 2016.
“With strong networks and track records in Asia, Singapore companies
make ideal business partners for German Mittelstand. At the same time,
Germany – as a globally leading hub
of innovation and technology –
presents many opportunities for
Singapore companies to explore and
co-innovate in areas such as mobility,
infrastructure and advanced manufacturing,” says Natalie Choo, Enterprise
Singapore’s global markets director
for North America and Europe.
One area that ESG believes holds
opportunity for Singapore SMEs is
e-commerce. As German brand and
product owners grow keen to tap into
Asia’s demand for quality German
goods, Singapore companies with
platforms and networks in Asia are
well-placed to meet their e-commerce
needs, Ms Choo says.
DPEX Worldwide Express set up a
sales office in Dusseldorf, Germany,
earlier this year, precisely to offer Ger-

man firms e-commerce logistics services to the 18 countries in DPEX’s
Asia network.
CEO Donald Tay says that the new
German office currently supports UK
customers that need to ship out from
Germany. “Some major brand owners
and merchants have set up their
European distribution centres in Germany ahead of Brexit and require services from there,” he says.
But the aim is to reach out to German SME retailers and merchants that
have not started selling online to
Asian markets. “German products are
well known for quality and much
sought after in Asia. Asian consumers
are increasingly buying from German
platforms,” he says.
Another recent entrant, Pacific Integrated Logistics (PIL), set up an office in Duisburg, Germany, in May to
host its container freight station service operations. Currently, the office
coordinates the loading and unloading of rail containers to be delivered
or collected by European shippers
and consignees but Patrick Ho, PIL’s
strategy director, says there are plans
to add on a sales function for air and
sea freight next year.
“There are many German manufacturers which are also very active in
China and Asean. They are still quite
new to rail freight. We anticipate the
demand for rail freight products will
grow exponentially,” Mr Ho adds.
But setting up an office has not
been without its challenges, such as
difficulties understanding German labour and taxation rules, managing cultural differences and coping with
higher labour costs.
Ms Choo says ESG will continue to
identify suitable German Mittelstand
to collaborate with Singapore companies, particularly in the areas of clean
and medical technology, infrastructure technology and advanced manufacturing.
ESG has also begun to explore specialised real estate projects in Germany – such as data centres and logistics assets – for interested investors and developers from Singapore.

C
Celebrating
elebrating

THE DAY OF GERMAN UNITY
The Singaporean-German Chamber of Industry and Commerce (SGC) celebrates the Day of German Unity and
would like to thank its members for their support and fruitful partnership over the years.

Singaporean-German Chamber
of Industry and Commerce
Deutsch-Singapurische
Industrie- und Handelskammer

The Singaporean-German Chamber of Industry and Commerce • Telephone: (+65) 6433 5330 • Fax: (+65) 6433 5359 • Website: www.sgc.org.sg
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A good starter platform
Startups from Singapore and Germany seek each other’s markets as regional launchpads. BY TEH SHI NING

S

INGAPORE’S startup
scene has drawn significant German interest in the past
couple of years, opening doors for German
and Singaporean startups alike.
Startup Autobahn Singapore, the
Mercedes-Benz corporate accelerator
that was launched here in 2016, has
supported 14 startups so far and begun recruitment of a third cohort to
be unveiled this month.
In March this year, the German Accelerator – a German government-backed programme to help German tech startups go global – kicked
off the inaugural round of its Singapore programme.
By July, German Accelerator Southeast Asia (GASEA) had already
brought in eight startups in a range of
businesses: agritech, publishing, high
performance sensor technology, logistics intelligence and fintech.
July was also when the GASEA,
which is funded by the German Federal Ministry for Economic Affairs and
Energy, officially opened its Singapore office at JTC Launchpad Block 75
– its second global office after the
United States.
Its five-month programme aims to
help German tech startups break into
South-east Asian markets.
GASEA founder and CEO Clause J
Karthe, said at its launch: “South-east
Asia is the best place to be for foreign
startups to understand the heterogeneous Asian market and to begin an
Asian expansion strategy. This is because South-east Asia presents a tremendous opportunity with its large,
youthful and digitally savvy middle
class.
“Governments are also encouraging innovation, mobile capabilities,
and digitisation. The ecosystems comprising research institutes, government agencies and industries are relatively open to learning and supporting foreign startups.”

Singapore Deputy Prime Minister Teo Chee Hean meeting the staff of accelerator Startup Autobahn during his tour of Techventure X Slush Singapore
event in September 2016. BT FILE PHOTO
And Singapore, he believes, is a
good starter platform for German entrepreneurs wishing to navigate their
way across Southeast Asia.
“Singapore is the trading centre
par excellence in South-east Asia due
to its fantastic infrastructure, excellent investment climate and
growth-promoting programmes of a
very open-minded government. Combined with legal certainty, it is easy
for German companies to gain a
foothold here in Singapore to set up
their Asian expansion,” Mr Karthe
said.

For German automotive manufacturing giant Daimler, choosing Singapore to be the location of its first Mercedes-Benz startup accelerator programme outside of Germany was
easy. It already had regional
headquarters here and was familiar
with the government’s Smart Nation
and infrastructure plans, as well as
support for startups.
The 14 startups that Startup Autobahn Singapore has incubated here so
far apply a range of technologies,
such as the Internet of Things and aug-

mented reality, to areas relevant to
Mercedes-Benz and the future of mobility, including driving technologies,
customers, automotive retail and infrastructure management.
Speaking to the Economic Development Board, Marc Krueger, its CIO for
the region Overseas, said: “We are constantly looking to take the mobility industry to the next level and Singapore
is the perfect test bed for our global
solutions.”
Its experience with Singapore has
since led Startup Autobahn to replic-

ate this model of an overseas accelerator in China.

FROM SINGAPORE TO
GERMANY
Startups founded here in Singapore
are looking to Germany for opportunities too.
At its official opening in July,
GASEA announced a two-way partnership with Enterprise Singapore (ESG),
not just to aid German entrepreneurs
seeking new markets across Southeast Asia, but also to support startup

growth in the opposite direction: by
supporting Singapore startups’ entry
into Germany.
Specifically, GASEA and ESG will
set up “landing pads” for Singapore
startups in Munich and Berlin, and a
two-phase programme.
Phase one will put Singapore startups through a series of assessments,
pitching and mentorship session. Startups that are deemed ready will then
move on to phase two in Germany,
where they will be housed in co-working spaces in Munich or Berlin and introduced to mentors, investors and
Mittelstand companies there.
The programme is expected to benefit up to 60 Singapore startups over
the next two years.
Other parties, such as the Singapore German Chamber of Commerce
and Industry (SGC), have also been facilitating such two-way interactions
between Singapore and Germany’s
startup communities.
Last October, Singapore startups
participated in a week-long tour
across Germany supported by SGC.
And in April this year, the SGC hosted
a startup delegation from North
Rhine Westphalia. It is now preparing
for another four-day startup trade
mission this November, which will be
focused on infocomms technology
and business matching.
“It is unsurprising that Singapore
is widely recognised by German and
international startups alike to be one
of the best places to establish a business and expand to the Asean market,” says SGC president Claus
Trenner.
“International entrepreneurs, in
particular, feel at home here: more
than one in three startups in Singapore has a foreign founder. The numerous state subsidies, investments,
tax concessions, coupled with the
availability of top talents and solid
legal infrastructure are key reasons
why Singapore offers entrepreneurs
perfect conditions for long-term success with their startups,” Dr Trenner
adds.
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In mutual pursuit of innovation
There are natural areas for partnership between Singapore and Germany, which leads in Industry 4.0 solutions. BY TEH SHI NING

G

ERMANY and Singapore’s broad and deep
bilateral ties have expressed themselves in
recent years in a burgeoning range of partnerships – from public
to private sector, manufacturing to services, education to science
and technology.
A common theme runs through these
though: a pursuit of innovation and search for
new solutions, even as rapid technological advancements disrupt industries and business
models.
“I believe it is important and there is much
scope to enhance our partnership and co-innovation between German and Singaporean
companies as they learn from each other and
grow together,” S Iswaran, Minister-in-charge
of Trade Relations, said at this year’s Germany-Singapore Business Forum, on the
side-lines of Hannover Messe.
2018 marked the first time Singapore participated in the Hannover Messe, setting up
three country pavilions at the world’s largest
industrial technology trade fair.
And later this month, Singapore will host
the first Asia-Pacific edition of Hannover
Messe, a three-day event jointly organised by
Deutsche Messe, the owner and organiser of
Germany’s Hannover Messe, and Singapore
trade event company SingEx Exhibitions.
The trade show, titled Industrial Transformation Asia-Pacific (ITAP) – a Hannover
Messe Event, is the fruit of an agreement
between SingEx, Deutsche Messe and the
Singapore Tourism Board and will be held in
Singapore for three years.
ITAP “will provide an added boost to Singapore’s manufacturing scene”, says Economic
Development Board (EDB) assistant managing
director Lim Kok Kiang. Organisers are expecting more than 10,000 visitors to attend the
trade show, which has lined up more than 200
exhibiting companies and 100 speakers.
Mr Lim point out that both Germany and
Singapore view manufacturing as key pillars
of their economies and are committed to
growing manufacturing in a competitive and
sustainable manner. Which creates natural
areas for partnership, particularly with Germany’s leadership in Industry 4.0 solutions.

S Iswaran, Singapore Minister-in-charge of Trade Relations (left), visiting the Singapore country booth at the Hannover Messe industrial
tech fair in the German city. Later this month, Singapore will host the first Asia-Pacific edition of Hannover Messe, the world’s largest
industrial technology trade fair. BT FILE PHOTO
There is, for instance, the Singapore Smart
Industry Readiness Index (SSRI), which EDB developed in collaboration with German testing,
inspection and certification company TÜV
SÜD.
As more companies in Singapore seek to
adopt Industry 4.0 technologies, EDB realised
from interactions with companies that many
found it challenging to assess where they
stood relative to industry peers or figure out
how to get changing their manufacturing processes.
“In this regard, a common framework for

companies to learn Industry 4.0, evaluate
their facilities and plan a transformation
roadmap would help accelerate industrial
transformation. We recognised that the tool
needed to be comprehensive, useable and relevant to all industries for it to succeed both
locally and globally,” says EDB’s Mr Lim.
EDB chose to work with TÜV SÜD as it was
involved in developing the Acatech Industrie
4.0 Maturity Index and could thus help ensure
that the Singapore index would be aligned to
global standards such as the RAMI4.0 framework.

Ed. Züblin AG
Singapore Branch

W

orking together
with Clients, we
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transportation and industrial tunnelling
solutions in Singapore and worldwide.

PIPE-JACKING AND TUNNELLING
IN SINGAPORE
Since its inception, the company has
succeeded through its innovative
approach in delivering intelligent project
designs, innovative building materials and
advanced manufacturing methods.

SETTING THE WORLD-STANDARD
IN PIPE-JACKING
The Clients of Züblin Singapore have
access to a wide range of highly skilled
and experienced personnel from across
the world, delivering tunnelling solutions
to the highest Singaporean and European

These resources include a state-of-the art
factory, located in Kota Tinggi, Malaysia,
which supports the design, testing and
fabrication of high quality precast
tunnelling elements.

quality and safety standards.

INNOVATIVE AND
INTELLIGENT DESIGN
With our Division Headquarter based
in Singapore, we have access to extensive
resources to provide innovative and
intelligent designs that are cost-effective.
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And TÜV SÜD itself has been laying down
roots in Singapore. Construction of its S$100
million hub at the International Business Park
is now underway. It is the company’s first major real estate investment outside of its German headquarters.
There have also been efforts to catalyse
German-Singapore partnerships, such as the
German-Singapore SME funding programme,
launched in 2016 and administered by Enterprise Singapore and the AiF Projekt GmbH, the
appointed project manager for the German
Federal Ministry of Economic Affairs and En-

ergy.
It aims to encourage partnerships between
German and Singaporean startups and SMEs
by funding joint R&D projects. Project consortiums must involve at least one German SME
and one Singaporean SME and are meant to develop new and innovative solutions for Asian
and European markets. A second call for proposals was launched in August under this programme.
There is also the first Singapore-German
Academic-Industry (2+2) International Collaboration initiative – for which the Agency for
Science, Technology and Research (A*Star)’s
Science and Engineering Research Council
(SERC) and Germany’s Federal Ministry of Education and Research (BMBF) jointly called for
proposals in January this year.
A*Star says the grant call is meant to
strengthen research and innovation efforts
between Singapore and Germany in advanced
manufacturing. Which is why the proposals
must be submitted by a group of one Singapore-based and one Germany-based public
sector researcher, and representatives from
one Singapore-based and one Germany-based
industry partners.
Specific topics for the competitive grant
call included advanced manufacturing and Industry 4.0 cyber-physical production systems, new materials and methods for additive
manufacturing, security systems for industrial Internet of Things and smart sensors for
production.
Other tie-ups develop more organically.
Germany’s Heliatek and Singapore’s vTrium,
for instance, have jointly test-bedded in Singapore what they described as Asia’s largest organic photovoltaic power generation installation, before commercialising it for Asia.
In the realm of education and research, Germany’s Federal Foreign Office estimates that
there are now some 80 bilateral cooperation
projects between higher education institutions in Germany and Singapore’s universities.
German research institutes have built up a
noticeable presence in Singapore. TUM Asia
has its TUM Create research project in partnership with local universities and polytechnics,
while Fraunhofer, known for its applied research, tied up with Nanyang Technological
University last year to launch a research institute developing digital technologies, including virtual and augmented reality technologies.
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