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Relax
What’s on, Horoscope, 
Puzzles and Quiz

1. Complete the name of the 2019 film Dora and 
the Lost City of ________
a) Gold b) Diamonds c) Treasure

2. Which of these is a traditional savoury Turkish 
flatbread and pastry dish?
a) Kumpir b) Gozleme c) Shawarma

3. Which famous actor married Lauren Hashian in 
2019?
a) Keanu Reeves b) Ryan Gosling c) Dwayne 
Johnson

4. What is a group of small islands in an area of 
sea called?
a) Reef b) Archipelago c) Isthmus

5. Who was elected the 39th president of the 
Board of Control for Cricket in India?
a) Anil Kumble b) Sachin Tendulkar c) Sourav 
Ganguly

6. In which country is the Lotus Tower, dubbed 
the tallest tower in South Asia, located?
a) Sri Lanka b) Malaysia c) China

7. Who wrote Quichotte: A Novel?
a) Nicholas Sparks b) Suzanne Collins c) Salman 
Rushdie

8. Name the first humanoid robot sent into space 
by Russia.
a) Robocop b) Fedor c) Astor

9. What is the internet code of Philippines?
a) .ph b) .pl c) .pp

10. Law professor Kais Saied officially won the 
presidential election in which country?
a) Ethiopia b) Zimbabwe c) Tunisia

CELEBRATION
Deepotsava 2019, an annual Kannada 
cultural programme to celebrate the 
occasion of Karnataka Rajyotsava 
and Deepavali.
Tickets: $16 (members),
$18 (non-members) 
When: Nov 10, 4pm
Where: GIIS PG Smart Campus
Contact: 9837-3847 or log on to 
http://tiny.cc/5flzdz

ACTIVITY
Secret Tales of Little India
by Little India Shopkeepers & Heritage 
Association. Learn the history and 
learn interesting facts behind the side 
lanes of Little India. Free but need 
to register.
When: Nov 9, 5.30pm to 7.30pm
Where: Indian Heritage Centre, 
5 Campbell Lane
Contact: Log on to 
https://www.eventbrite.sg

EXHIBITION
458.32 Square Metres by Kanchana 
Gupta. The India-born and 
Singapore-based artist’s first solo 
exhibition features new sculptures 
which are minimalist in form but 
complex in texture. Free admission.
When: Till Nov 10, 11am to 7pm 
(Tuesday to Saturday), 
11am to 6pm (Sunday), closed on
Monday and public holidays.
Where: Sullivan+Strumpf, 01-06, 

Block 5 Lock Road
Contact: Log on to 
https://www.sullivanstrumpf.com

TALK
SKH Lung Health Day: Live Well, 
Breathe Well. On managing
chronic obstructive pulmonary
disease and asthma and keeping
your lungs healthy. Free but need to 
register.
When: Nov 9, noon to 4pm
Where: Auditorium, Level 2 Sengkang
General Hospital, 1 Anchorvale Street
Contact: 8268-7250 or log on to 
str.sg/JUdD

BOOK LAUNCH
Dangling Gandhi, book of fiction and 
short stories by Jayanthi Sankar.
When: Nov 17, 5pm to 6.30pm
Where: Arts House,
1 Old Parliament Lane
Contact: E-mail 
jeyanthisankar28@gmail.com or 
ranjani.writer@gmail.com

CONCERT
� Sita Ram: A Musical And 
Storytelling Performance. It is a 
contemporary take on the Ramayana.
Tickets: $5 (members),

$10 (non-members)
When: Nov 24, 7pm to 9pm
Where: Crane, 46 Kim Yam Road, 
01-06
Contact: Log on to 
https://www.eventbrite.sg/

� Kalaa Utsavam – Indian Festival of 
Arts. The festival presents classical 
and contemporary works by Indian 
artists in Singapore and the region.
When: Nov 15 to Nov 24, 
6pm to 10pm
Where: Esplanade
Contact: 6828-8377

THEATRE FESTIVAL
Dastak 2019, a theatre festival, will 
feature 10 Hindi plays of 10 minutes 
each, with English subtitles. 
When: Nov 14 and 15, 7.45pm, 
Nov 16 and 17, 2.45pm and 7.45pm 
Where: Stamford Arts Centre,
155 Waterloo Street
Contact: Log on to 
https://www.showtickets.asia

�  Listings on this page are free. 
Write to: tabla!, 1000 Toa Payoh 
North, Annexe Block Level 3, 
Singapore 318994 or e-mail 
tabla@sph.com.sg at least two weeks 
ahead. Include the name of the event, 
organiser, venue, date and time, ticket 
prices and your name, address and 
contact number. We reserve the right 
to edit or reject items submitted.

Aries
A good week lies ahead. A calm and 
composed disposition will help you 
progress. Your job may pose 
challenging and difficult situations 
that have to be handled carefully. 

Taurus
A progressive period is in store. Be 
flexible. You will feel satisfied that 
you have taken the path to 
self-development. A spiritual frame 
of mind will produce beneficial 
results.

Gemini
You could see better results this 
week. You may derive happiness 
and fulfilment. You may face 
obstacles while doing your work.

Cancer
This week may not be suitable for 
progress and career development. 
However, you should maintain a 
pragmatic approach in all your 
dealings. 

Leo
You will not see very favourable 
results this week. Avoid making 
major decisions. Try to remain calm 
and composed. Keeping quiet will 
help you a lot. 

Virgo
The week will provide you with 
chances to prove your worth. Things 
will work out in your favour. Try to 
maintain your patience.

Libra
Try to spend time listening to music 
and taking part in leisure activities. 
New opportunities will arise. You will 
be busy with travel-related work.

Scorpio
Focus on improving yourself. You 
will feel energised and be able to 
perform even seemingly difficult 
tasks in an easy manner. You will be 
appreciated. 

Sagittarius
The week will be generally smooth. 
You may need to complete your 
tasks efficiently to achieve good 
results. You need to possess more 
courage. 

Capricorn 
There is a need for you to be more 
relaxed. Adopt the same approach in 
your thinking. You will have a hectic 
schedule but you will manage your 
time well. 

Aquarius 
Matters may not be smooth at work 
due to increasing pressure from 
your superiors. Avoid making major 
decisions regarding a new job 
opportunity.

Pisces 
You will be able to stabilise your 
position in the office by way of 
exemplary work. You will be able to 
fulfil your tasks and make use of 
your resources in a wise manner.

QUIZ DEREK O’BRIEN

� For health, property, love, matrimonial, 
corporate astrology and much more visit 
www.kamalkapoor.com

what’s on FUTURE SPEAKS KAMAL KAPOOR

�  SOLUTIONS ON FACING PAGE.

The objective is to place the digits 1 to 9 only, once in each of the 
small 3x3 squares. At the same time, you must create a row of 
unique digits going across and down over the large grid.

SUDOKU

* Tabla is out every Friday.  Booking deadline is by Wednesday 5pm.

ADVERTISE IN

S. Maheswari 9366-5277
Prabhu Raviganesh 9327-0712
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Fashion statement

Get tabla! delivered to your doorstep. Call 6319-1800 or e-mail circs@sph.com.sg. Catch us online at www.tabla.com.sg

Indian designer Anita Dongre helps raise $570,000 for Singapore charities

REPORT ON PAGE 4

Anita Dongre (in black)
with models dipslaying her 
clothes at the Gala Of Light.
PHOTO: MELANGE
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Doctors remove 7.4kg kidney from man
Surgeons at the Sir Ganga Ram Hospital in 
New Delhi have removed a kidney weighing 
7.4kg from a 56-year-old man with a 
life-threatening genetic condition. 

“It was a huge lump that was occupying 
half of his abdomen,” said Mr Sachin 
Kathuria, a member of the surgical team.

A normal kidney weighs about 120gm 
to 150gm and is 12cm long.

The kidney removed from the man was 
nearly 45cm long.

According to the Guinness Book of 
Records, the largest kidney previously 
removed from a human was 4.25kg in
an operation in Dubai in 2017.

Delhi court stays Kochhar biopic
A Delhi court has stayed the release of a movie 
purportedly made on the life of former ICICI Bank 
managing director and CEO Chanda Kochhar 
without her consent.

The movie Chanda: A Signature that Ruined A 
Career, produced by Manoj Nandwana and 
S. Akhileswaran and directed by Ajay Singh, was 
scheduled for screening at the Goa Film Festival on 
Nov 28. 

Appearing for Mrs Kochhar, who is being probed 
by the Central Bureau of Investigation and and the 
Enforcement Directorate for alleged irregularities in 
sanctioning loans to the Videocon Group, lawyers 
Vijay Aggarwal and Naman Joshi argued that the 
contents of the biopic are defamatory as it makes 
insinuations and judgements about her life.

Cows in Ayodhya to get jute coat, bonfire 
With winter setting in, the Ayodhya Municipal 
Corporation in Uttar Pradesh has decided to buy 
jute coats for the cows at different shelters in the 
holy city.

Mr Niraj Shukla, Nagar Nigam Commissioner of 
Ayodhya, said that “three-layered coats for the 
calves are being prepared”. Each coat will cost 
Rs300.

He added that the shelters will also have bonfires 
to protect the cows from extreme cold.

ISRO launches advanced satellite 
The Indian Space Research Organisation on 
Wednesday launched advanced earth imaging and 
mapping satellite CARTOSAT-3 along with 13 other 
commercial nano-satellites.

CARTOSAT-3 is India’s most complex and 
advanced earth imaging satellite. 

It will address the increased user demand for 
large-scale urban planning, rural resource and 
infrastructure development, coastal land use and 
land cover.

Royal claims exposed as lies
For 40 years, stories about India’s most mysterious 
and reclusive royal family did the rounds.

The widowed Begum Wilayat and her children, 
Princess Sakina and Prince Ali Raza, claimed to be 
the heirs of the Nawab of Oudh, descendants of 
Persian nobility.

But the carefully-crafted family legend has been 
exposed as a sensational lie by New York Times 

journalist Ellen Barry, who said that, after four years 
of work in India, Pakistan and England, they were 
found to be simply imposters.

Govinda, Jackie fined for promoting herbal oil
A consumer court in Uttar Pradesh’s Muzaffarnagar 
has imposed a fine of Rs20,000 on actors Govinda 
and Jackie Shroff for endorsing a pain-relief oil.

The verdict was delivered after a complaint filed 
by a youth five years ago that the oil endorsed by 
the duo did not provide pain relief in 15 days as 
claimed in the advertisement.

Chaayos under fire for using facial recognition 
technology
Chaayos, the multi-city chain of tea cafes, has 
sparked anger on social media for employing facial 
recognition, allegedly without customer consent.

It reportedly uses the technology – which allows 
devices to identify users by their faces instead of 
passwords – to speed up orders for regular 
customers. 

After the furore the move created, Chaayos 
defended its system, saying it is committed to 
protecting “our customers’ data security and 
privacy” and that they could instead use their phone 
numbers to pay bills.

Rohtang tunnel to open in May
The 8.8km-long Rohtang tunnel, being built on the 
Leh-Manali highway, may become operational in the 
next six months, according to a Himachal Pradesh 
government spokesperson.

One of the longest road tunnels in India, it is 
being built at an elevation of 10,171 feet under the 
Rohtang Pass in the eastern Pir Panjal range of the 
Himalayas.

It will reduce the distance between Manali and 
the tribal district Lahaul-Spiti’s administrative centre 
Keylong by around 45km.

Cartoonist Sudhir Dhar dies at 87
Noted cartoonist Sudhir Dhar, whose works graced 
several newspapers in a career spanning 58 years, 
died on Tuesday after suffering a cardiac arrest. He 
was 87.

Dhar began his career with The Statesman in 
1961, after which he moved to the Hindustan Times.

His cartoons have also appeared in The 
Independent, The Pioneer, Delhi Times, New York 
Times and Washington Post, among others.

People go nuts at festival 
A vendor is seen selling peanuts 
during the annual Kadlekai 
Parishe, or peanut festival, in 
Bengaluru.

Thousands attended India’s 
largest penaut festival, held for 
two days from Tuesday on the 
iconic Bull Temple Road, where 
farmers displayed their first crop 
of the year. 

The festival, which is said to 
date back to the city’s founding 
in 1537, sees the farmers 
symbolically donate their 
harvest to the Bull Temple in 
Basavanagudi. 

This year, farmers from 
neighbouring Tamil Nadu and 
Andhra Pradesh also 
participated.

PHOTO: EPA

Page2 November29,2019 tabla! INDIA

NEWS FROM INDIA
Politics, Economics, 
Stock Market, Property, 
Business

A female superhero will use her powers to fight sex 
crimes  in  India  and  the  stigma  that  trafficking  
survivors  face in  the third  instalment  of  a  comic 
series due to be released this week. 

Priya, a rape survivor-turned superhero who flies 
around on a tiger, fought her abusers and helped 
acid-attack victims in the last two editions of the 
Priya’s Shakti comic.

“Comics are hugely popular with teenagers and 
young  adults...  we  wanted  to  reach  teenagers  
because they are learning about sexuality, 
gender  roles  and  sexual  vio-
lence,” said the series’  creator  
and filmmaker Ram Devineni. 

“More importantly, we have 
given voices and put attention 
on  survivors  of  gender-based  
violence.” 

Thousands of people across 
India  –  largely  poor,  rural  
women  and  children  –  are  
lured  to  cities  each  year  by  
traffickers who promise good 
jobs,  but  sell  them  into  
modern-day slavery. 

India recorded around 
3,000 human trafficking 
cases in 2017, according 
to  recently-released  
crime data, which anti-traf-
ficking  campaigners  said  
masked the true scale of the crime. 

In  the  new  comic,  which  can  be  
downloaded  for  free  from  Tuesday,  
Priya  rescues  sex-trafficking  victims  
and challenges the communities that 
refuse to accept them on their return 
home. 

Priya’s  Shakti  (Priya’s  Strength)  
was the first Indian comic book of 
its kind when released in 2014. 

It used augmented reality to tell 
the story of a young, rural woman 
who  is  gang-raped  and  then  
shamed by her family and commu-
nity. 

In her latest comic titled “Priya 
and  the  Lost  Girls”,  she  returns  to  her  village  
where she finds all the women, including her sister, 
missing. She then traces them to a brothel owned 
by  a  demon  who  she  must  fight  to  rescue  the  
women. 

Although  set  in  India,  the  story  has  global  
resonance, the creators said. 

“People  in  first-world  countries  think  of  sex  

trafficking as a third-world problem. What they 
don’t realise is, it happens in their own backyards. 

It is a global industry making a lot of money,” the 
comic book’s writer Dipti Mehta said. 

The  story  was  based  on  research  the  creators  
conducted  at  brothels  in  red-light  districts  of  
Kolkata and Mumbai.

“I  think as artists  and creators it  is  our social  
responsibility to raise awareness and give voice to 
those who need it the most,” Ms Mehta said.

The Priya’s Shakti series has been downloaded 
more  than  500,000  times  and  read  by  about

26 million peo-
ple worldwide,
Mr Devineni said. 

Augmented real-
ity is being used as a 
sex  education  tool  in  
Myanmar,  while  Indone-
sian storytellers are spreading 
a “mighty girls” message through a series of illus-
trated e-books to fight male dominance. 

Thomson Reuters Foundation

Comic superhero fights sex traffickers

Debt-laden Air India may be shut down
India’s state-run airline will have to cease operations 
if it is not privatised, the country’s junior minister 
for civil aviation said in parliament on Wednesday in 
response to a lawmaker’s question on the subject. 

“The airline will  have to  close down if  it’s  not 
privatised,” Mr Hardeep Singh Puri said. “Once we 
invite bids, then we’ll see how many bids will come 
in.”

A successful sale of Air India is crucial for Prime 
Minister Narendra Modi to help bridge a widening 
fiscal  deficit  exacerbated by dismal  tax collections  
and  a  US$20  billion  corporate  tax  cut,  reported  
Bloomberg. 

Air India, which started as Tata Airlines in 1932 
and later became state owned, has not made money 
since  its  2007  merger  with  state-owned  domestic  
operator Indian Airlines. The international carrier is 
saddled with a debt of US$11 billion. 

A group of officials, including India’s home and 
finance ministers, is finalising the process of inviting 
bids  from  the  private  sector  for  the  loss-making  
national carrier. The company has lucrative landing 
slots in India and across the world, but has been a 
burden on the exchequer for years. 

Mr Modi’s administration is considering a plan to 
exclude US$7 billion of the airline’s debt in a bid to 
lure buyers,  people with knowledge of the matter 
said earlier on Wednesday.

The  government  may  call  for  the  so-called  
expression of interest as early as Dec 15, they said.

Officials are still  deliberating over some details,  
said Mr Puri.  Once they are finalised, the govern-
ment will invite bids, he said, adding that India is 
committed to selling the company. 

Last year it failed to attract any bidders when it 
tried to sell a 76 per cent stake in the airline and 
offload about US$5.1 billion of Air India’s debt. 

It is now re-evaluating some of the terms and is 
open  to  selling  the  airline  in  its  entirety,
Mr  Puri  said  in  a  written  response  to  a  separate  
question in parliament. 

One of the biggest hurdles, however, is its large 
number of employees – Air India has about 9,400 
permanent staff and 4,200 contract workers. 

Mr Puri said in parliament that the government is 
committed to securing a deal that is favourable for 
the employees. 

Reuters 
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V.K. SANTOSH 
KUMAR

From delivering news-
papers  as  a  boy  to  
becoming the CEO of 
Singapore’s  largest  
real estate company, it 

has  been  an  eventful  49  years  for
Mr Ismail Gafoor.

The Singapore-born Indian had no 
choice but to help his father, a Tamil 
from Kudavasal, near Kumbakonam in 
Tamil  Nadu,  who came to  Singapore 
penniless in 1945 at the age of 17 and 
ventured into various small businesses, 
including distributing newspapers.

It  meant,  from  the  age  of  seven,  
getting  up  at  4.30  every  morning,  
delivering newspapers  to  around 300 
households, going to school, returning 
home  in  the  evening  and  doing  his  
homework  and  then  helping  in  his  
father’s  neighbourhood  shop  in  
Lengkok Bahru. 

The cycle would repeat almost 365 
days a year until he turned 18 and was 
enlisted into National Service. 

“My  father  really  abused  us,”
Mr Ismail told tabla! jokingly. 

“It was free labour. We didn’t have 
any alternative.”

His  father,  Mr  Abdul  Gafoor,  had  
hopes that his third son would return 
after  NS  to  run  the  shop  and  the  
newspaper distribution business. 

But Mr Ismail had other ideas. 
Though his father had instilled disci-

pline  and  work  ethos  in  him,  which  
helped him emerge as the top recruit 
during  National  Service,  he  did  not  
want to be in the newspaper distribu-
tion business which delivered meagre 
returns.

At the age of 18 an incident sowed 
the seeds of what he wanted to do in 
the future. 

His army buddy Nataraja revealed 
that  his  uncle  had  sold  a  property  
along  Cavenagh  Road  and  made  a  
profit of about $250,000.

Mr  Ismail  immediately  calculated  
that  he  would  earn  only  four  cents  
from delivering one newspaper. 

On the other  hand,  if  he were  to  
sell four properties, he would make $1 
million within a short time.

“Then  and  there  I  decided  that  I  
wanted  to  own  properties,”  said
Mr  Ismail.  “I  began  to  believe  that  
owning a property is the best way to 
be successful.”

He, however, did not tell his father 
about his plan nor inform him that he 
had  decided  to  sign  up  as  an  army  
regular.

“The army gave me relief from the 
daily  grind  under  my  father,”  said
Mr Ismail with a smile. 

“I had to get up only at 5.30am and 
lights were off at 10pm.”

But what motivated him more was 
that he did well in the army and it was 
recognised. 

He was selected for  Officer  Cadet 
School as a top recruit despite having 
only an O-level certificate. 

Mr Ismail, who used to return home 
during  weekends,  eventually  told  his  

father that he would be with the army 
for another six years at least. 

His father was disappointed but did 
not stand in his way.

Mr Ismail made steady progress in 
the army, rising to the rank of captain. 
It was in the army too that he met his 
wife Nooraini.

She  too  felt  that  the  way  to  be  
successful was to invest in property.

When they got married,  their  first  
home was a three-room resale flat. 

But two years later, Mr Ismail was 
looking to buy their second home at 
Normanton  Park,  where  flats  were  
reserved for regular Singapore Armed 
Forces (SAF) officers.

He liked a particular condo, but the 
owner priced it at $100,000.

Mr  Ismail  and  his  wife  together  
could muster only $90,000 which in-
cluded their savings. 

He, however, persuaded the owners 
to sell the condo to him at a $10,000 
discount.

Army  life  was  comfortable,  but
Mr  Ismail  was  not  sure  if  he  would  
progress further in his career with only 
an O-level certificate.

The  army  gave  him  a  choice  to  
retire with a pension of $1 million if 
he signed on full-time. He also had to 
complete his A levels.

Mr Ismail scraped through his exam-
inations  as  a  private  candidate.  But  
again  he  had  doubts  about  his  
prospects in the army.

In 1995, at the age of 32, he finally 
decided to quit. 

His  $1  million  pension  would  be  
gone  and  he  did  not  know what  he  
would do next. 

But  he  made  a  bold  decision  to  
venture out on his own.

Three days later he landed in Singa-
pore  General  Hospital  with  chest  
pains. 

“It  was  actually  only  chest  tight-
ness,  probably  caused  by  stress,”  he  
said. 

“I  was  not  prepared  about  my  
second career. I  was sent home after 
two days. I am fit otherwise.”

Mr Ismail briefly dabbled in insur-
ance  before  starting  a  real  estate  
business with his wife on Jan 1, 1996. 
Called Nooris  Consultants,  the name 
coined from his and his wife’s names, 
it soon made a mark.

But Mr Ismail realised that he was 
only king of the Malay-Muslim prop-
erty market with about 250 agents and 
about $10 million in annual revenue.

To compete and develop further, he 
calculated that he had to merge with 
big  players  who  dealt  with  other  
communities. 

He formed a  partnership  with the 
founders  of  Prulink  Realty  in  1999  
called First Class Consultants. 

Subsequently,  along  with  three  
other companies,  he formed Propnex 
on July 15, 2000.

But  the  conglomeration  collapsed  

within six  months  due  to  differences  
among the partners.

As after two pulled out, Mr Ismail 
decided that he had to merge with his 
remaining two partners or go solo. 

In 2004, after further negotiations, 
he  bought  the  other  two  companies  
and  became  the  sole  proprietor  of  
Propnex.

“That  was  the  second  time  I  got  
chest pains,” said Mr Ismail.  “All the 
negotiations caused heavy stress.  But  
again I was given the all clear. 

“Actually I’m quite fit and it was a 
temporary problem.”

Over the past 14 years, it has been 
boom  time  for  him.  From  1,000  
agents,  the  company  currently  has  
more than 8,400 agents, the biggest in 
Singapore, and it has branched out to 
Indonesia, Malaysia and Vietnam.

Propnex also has a market capitali-
sation of around $200 million. 

ERA Realty Network is  next  with 
about 7,000 agents.

“My father (now aged 93) is incredi-
bly  happy  with  my  success,”  said
Mr Ismail, who is 56. 

“But what is more important is that 
all my people grew together with us, 
strongly guided by the passion and the 
core values.”

He had wanted to sell four houses 
and make  $1  million.  Now his  com-
pany makes up to 70,000 transactions 
a year. 

“My philosophy is  not  to  worship 
money or be blinded by it,” he said. If 
you do  either,  it  can  ruin  your  core  
values.

“Success is not measured by money. 
It is measured by how happy you are.” 

� santosh@sph.com.sg 

Newspaper delivery boy 
to real estate leader

Mr Ismail Gafoor in his office and in army 
uniform. PHOTOS: GIN TAY, ISMAIL GAFOOR
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Winners of the Quality Circle presentations.

chatter
CAMPUS

JUI BHOOSHAN GUPTE, Grade IB YR1D

A group of students from Global Indian International School 
recently participated in the Singapore National  Co-operative 
Federation’s Bicentennial-themed pop art event called Coming 
Together as One Through Art.

They displayed their hand-made paintings that depicted the 
rich Indian culture.

Over 50 students from the school’s Art Club and CO-OP 
Club volunteered to do the paintings.

President Halimah Yacob attended the event and the GIIS 
students presented her with a batik canvas signifying Indian 
art. The paintings were based on Indian themes.

Apart from providing a platform for students to showcase 
their  talents,  the  event  aimed to collect  funds  for  the Sree  
Narayana  Mission,  which  provides  long-term  nursing  care  
service to the elderly and sick. 

The GIIS team participated under the campaign “empower 
the youth” which  showed how creating  awareness  in  youth 
creates a positive influence on the entire society. 

The young volunteers from GIIS worked hard to raise funds 
for the charity.

The preparations for the exhibition commenced two months 
earlier under the guidance of teachers Archana Ranade and 
Ashwin Gite. They gave advice and suggestions.

The  main  organising  team  comprised  Sankaari  Sankar,  
Sreejita Hazra, Sara Nair, Apurva Joshi and Jui Gupte.

By participating in this event, the students learnt organisa-
tional  skills,  entrepreneurial  skills  and  also  handling  big  
responsibilities.

Overall,  it  was a  great  opportunity for  the students as it  
introduced them to the world of giving.

Global Indian 
International School

JAI AMIT CHHALLANI and SHRIYANS SUNIL 
MADDIKUNTA, Grade 7A CBSE

World Quality Day, also known as Global 
Excellence Day, was celebrated at the GIIS East 
Coast Campus on Oct 7.

It is organised to help students recognise the 
innovation methods and sustainability practised at 
GIIS.

Mr Patrick Lim, Director, Enterprise Singapore, 
and members of the GIIS management team 
attended the event. 

Grade 1 to 7 students made Quality Circle 
presentations, also known as Action Research 
Consulting (ARC). 

The participating groups were helped by the 
teachers, who acted as facilitators, while the 
students brainstormed to find solutions to world 
problems using Nominal Group Technique, root 
cause analysis and action plan.

My Grade, 7A CBSE, presented ARC on time 
management. We decided on this topic after class 
discussions, surveys and counsellor’s talks.

We reached the conclusion that poor time 
management was the root cause of several issues 
which keep cropping up again and again. 

Our Quality Circle presentation was made by 
Jai Chhallani, Shriyans Maddikunta, Shaurya Vij, 
Saiskanda Guntury and Avaneesh Bansal.

Our group’s first action plan was creating 
awareness about time management which was 

done in various ways such as counselling and 
display of posters. 

We also helped other students create a 
timetable and prompted them to follow it at home 
as well.

After a few days, we did a survey and found 
that implementing the timetable had helped 
everyone do well in the class and use time 
effectively.

Our last action plan was saying “no” to 
distractions such as television, mobiles and 
headphones.

Keeping away from these gadgets gave my 
classmates several benefits, such as improved 
concentration and better drive to finish the task
at hand.

Our hard work and presentation paid off and 
we took first place in the Quality Circle 
presentations. 

This event helped us and our peers in many 
ways, such as organising our work and identifying 
our priorities effectively. 

It also taught us how to increase our 
concentration and focus on our daily needs.

Display of innovation and creativity on Global Excellence Day

There is more to 
school than 
homework and 
exams. That is why 
tabla! has this 
space for students 
of international 
schools here to 
play reporter and 
photographer.

Students’ work presented to President

GIIS students 
prsenting their 
art work to 
President 
Halimah Yacob. 
PHOTOS: GIIS
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India’s  maiden pink-ball  match lasted a little over  
two  days,  but  the  buzz  surrounding  the  event  
proved  that  proper  marketing  is  essential  for  the  
future of Test cricket, said captain Virat Kohli. 

India’s board has often been accused of neglect-
ing the longest format of the game, which has been 
losing fans to the limited-overs version around the 
world,  but  there  was  no  doubt  about  the  BCCI’s  
commitment  to  the  day-night  Test  against  
Bangladesh in Kolkata.

In  the  build-up  to  the  match,  prominent  city  
landmarks  were  illuminated  in  pink,  ticket  prices  
were slashed, dignitaries were invited to attend and 
players  spoke  excitedly  about  the  challenges  of  
playing with the pink ball under lights.

More than 42,000 fans turned up on each of the 
first two days, many of them drawn by the pink-ball 
novelty,  and  Kohli  said  this  is  how  Test  cricket  
should be promoted. 

“I  think  it  is  very,  very  crucial  to  market  Test  
cricket like we do for T20 or one-day cricket,” he 
said  after  his  team  thrashed  Bangladesh  by  an  
innings and 46 runs. “If there’s enough buzz created 
around Test cricket, then there will  be a lot more 
keenness to come to the stadiums.” 

Kohli  suggested  measures  such as  allowing  stu-
dents to interact with players during breaks as a way 
to further engagement with fans. 

“It  should  be  an  event  where  you  come  and  
experience a Test match, not just sit there and watch 
in  hot  conditions,”  he  said.  “I  think  it  has  to  be  
more for the fans and has to be marketed well.” 

The  series  opener  in  Indore  also  drew  a  big  
crowd but India are not scheduled to play another 
Test series at home until they host England in 2021. 

“It  has  to  be  marketed  in  a  certain  manner  
whenever Test cricket comes back home. There has 
to be enough anticipation,” said Kohli. “The pink-

ball  Test  is  a  beginning.  I’m  sure  these  will  be  
planned more often and that buzz would be created 
in different parts of the country as well.”

Former  captain  Sourav  Ganguly’s  rise  to  BCCI  
president has been the catalyst for India’s decision 
to  embrace  day-night  matches  and  Kohli  was  
convinced Test cricket would be a priority for India. 

“We’re walking in the right direction and I think, 
under  him,  we’ll  see  a  lot  more  positive  changes  
which  will  be  cricket-specific  and  priority  will  be  
given to Test cricket,” the Indian captain said. 

He  even  said  India  are  open  to  playing  a  
day-night Test in Australia next year. India declined 
Australia’s offer to play a day-night Test in Adelaide 
last year citing lack of experience. With day-night  
Tests  seen  as  a  possible  solution  to  Test  cricket’s  
dwindling  attendances,  Australia  are  hopeful  that  
India will agree to play one at the Gabba next year. 

Australian skipper Tim Paine took a cheeky dig at 
Kohli  when  asked  about  scheduling  the  first  Test  
against India in Brisbane, where the hosts completed 
a dominant victory over Pakistan last Sunday. 

“We’ll certainly try but we’ll have to run that by 
Virat,” Paine quipped after the Test win. “I’m sure 
we’ll get an answer from him at some stage. Maybe 
even get a pink-ball Test if he’s in a good mood.”

Kohli,  however,  said  it  could  not  be  on  short  
notice.  “There  has  to  be  planning  for  a  pink-ball  
game,”  he  said,  pointing  to  the  struggle  of  a  
Bangladesh team whose pink-ball inexperience was 
laid bare in their comprehensive defeat in Kolkata.

“We  played  in  home  conditions.  You  ask  
Bangladesh and they’d have liked a practice game 
before  this  game,”  said  Kohli.  “Just  because  we  
know these conditions and our bowlers are bowling 
so well, we don’t really feel the challenge.”

Pink  balls  are  used  in  all  day-night  Tests  for  
visibility reasons, but behave differently to the red 

ones,  with  players  having  commented  that  they  
swing more and do not spin as much.

Kohli  smashed  136  before  India  declared  their  
first innings on 347-9 and his quicks wreaked havoc 
with the heavily-lacquered ball to rout Bangladesh. 

Kohli revealed how they tweaked their approach 
to  the  first  two  sessions  after  a  suggestion  from  
batting  great  Sachin  Tendulkar  to  overcome  the  
challenge of batting under lights. 

“He made a very interesting point – that with the 
pink ball, you have to treat the second session like 
the  morning  session  of  a  normal  Test  when  it’s  
getting  darker  and  the  ball  starts  to  swing  and  
seam,” Kohli said. “So your planning changes, your 
declaration strategy and timing, everything changes. 
As a batsman, your setup changes.

“Even if you are set and batting well, as soon as 
it gets dark and lights are on, you can be in trouble.” 

Players from both sides spoke about the challenge 
of batting under lights and Kohli  felt  at times the 
atmosphere at the heaving Eden Gardens resembled 
that  of  a  Indian  Premier  League  (IPL)  Twenty20  
match. 

“Under lights, it was a different experience. The 
first time when I walked out, it felt like an IPL game 
atmosphere,” he said. “So you feel like smashing the 
first ball but then you have to remind yourself that 
you have to play compact.” 

Ganguly  was  thrilled  with  the  reception  for  
India’s first day-night Test.

“Just take a look around. Do you see this? Have 
you seen this in Test cricket? When was the last time 
you had a capacity crowd watching a Test match? 
Feels like it is a World Cup final,” he told IANS.

“Oh!  It  is  an  absolutely  amazing  feeling.  Feels  
great... This is what Test cricket should be, packed 
stadiums.”

Reuters, AFP 

Virat Kohli playing a shot during the pink-ball Test at the Eden Gardens. PHOTO: AFP

India embraces pink-ball cricket
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Bhuvan looks just like 
his ‘crush’ Alia 
Comedian and YouTube 
sensation Bhuvan 
Bam’s old 
photograph went 
viral on social 
media for his 
“uncanny” 
resemblance to his 
“crush” – 
Bollywood actress 
Alia Bhatt.

In the 
photograph, taken 
in July, Bhuvan is 
seen smiling with 
his eyes closed. He 
captioned it: 
“@aliaa08? Please 
let’s go for a coffee date 
because I’ve started 
looking like my crush!”

Fans compared the 
photo with Alia’s look in 
Gully Boy. 

“Finally we got the 
identical twin brother of 
Alia Bhatt,” commented 
one.

Puppy love?
Indian cricket international Hardik Pandya has gifted actress Urvashi 
Rautela a puppy as a congratulatory gesture for her role in Pagalpanti, 
according to media reports.

Urvashi took to Instagram to share a cute picture of the new addition 
to her family, although she did not confirm who gifted the puppy.

Last year, there were rumours that Urvashi and Hardik were in a 
relationship. 

The gifting of the puppy has raised speculation that the sparks are 
flying once again.

Shah Rukh thinks Raveena is ‘best-scented’ 
heroine
Raveena Tandon says superstar Shah Rukh Khan 
thinks she is the “best-scented” heroine.

“Every time we are together, socially or 
somewhere, he tells (Raveena’s husband) Anil 
(Thadani), you have the best-scented heroine as 
your wife,” the actress said on the Love Laugh Live 
Show.

“He says every time he used to work with me, 
he would come close and take a sniff of my scent.” 

masala chat

PHOTOS: IANS

Shane’s new haircut angers makers of Veyil 
Malayalam actor Shane Nigam has got a trendy haircut. But his new look has 
upset the makers of the film Veyil.

According to reports, the 23-year-old went for a makeover after a tiff with the 
producer of Veyil.

He was required to maintain a certain thickness of hair and beard until he 
finished shooting for the film. But he wanted to start shooting for another film, 
Qurbaani, and trimmed his hair.

After producer Joby George took the issue to the Kerala Film Producers’ 
Association, a compromise was reached: Shane agreed not to cut his hair again 
before he completes Veyil.

Govinda’s daughter 
features in
new single 
Actor Govinda’s 
daughter Tina 
Ahuja features in 
the new single 
“Ranjha”.

Sung by 
rapper Lil 
Golu and 
Rigul Kalra, 
Ranjha is a 
romantic track that 
sees Tina playing the 
fabled Heer.

Tina said: “I 
always wanted to be 
Heer and this song is 
special as my 
previous single, ‘Milo 
Na Tum’ with 
Gajendra Verma, was 
a remake of the 
original Lata 
Mangeshkar song from 
Heer Ranjha. It’s a 
quirk of fate to be 
Heer in my very next 
single. Maybe Heer 
Ranjha film is waiting 
for me next.”

Taapsee upset Big B got 
more credit for Badla
Actress Taapsee Pannu feels 
Bollywood icon Amitabh 
Bachchan has been 
unduly given more 
credit than her for their 
recent hit Badla.

“I had more working 
days or scenes than 
Mr Bachchan,” she 
reportedly said on 
Neha Dhupia’s show. 

“He was the hero of 
the film, I was the 
antagonist. But the 
antagonist has more 
presence in the film 
than the protagonist.

“When I raised my 
voice and said I’ve done 
almost equal if not 
more, that’s when 
people recognised and 
started calling out my 
name because it’s such a 
male-dominated 
industry.”`
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